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ONE OF THE REGIUN.IS
FASTEST-( RUWING
HUSPITALITY BRANDS
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WITH APORTFOLIO OF

HOTELS, RESIDENCES
AND OFFICE SPACES
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DESIGN™-

Our bold, contemporary interiors balance style and function,
making spaces intuitive, efficient, and comfortable.




COMMUN
FOCUS

Collaborating with local artists and
providing co-working spaces for
digital nomads & entreprene

there's something always W
happening at Rove. |




Our team is the heart and soul of the brand. We hire fun people
with a passion for hospitality and empower them.

Hotel Team
Net Promoter Scores
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SUSTAINABILITY

How we do 1t?
® No plastic

® Digital > paper
@ Energy-efficient systems \ o S

¥V EFls

® Eco-conscious Rovesters .«

prove It.

Sustainable g
Hospitality B
Alliance
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HOTEL ROOMS
4' T IN OPERATION

ROOMS
4000+ .0

ES ggfgnm RESIDENCES
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THE ESSENTIALS

L . LATE CHECKOUT SUSTAINABILITY

Complimentary till 2pm All of our hotels are Green Key
certified

£ THEDALY 24-HOUR SHOPPING

All-day urban hangout Boutique convenience store
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| & % e 1 = AMENITIES STORAGE

Fitness room, sundeck and pool Self-service luggage lockers

“SOREFT . WORKING SPACES | AUNDROMAT

g ; - " Flexible creative hubs for 24-hour self-service
S '~*-T"."_':';-:’._,._h. digital nomads




BRAND
COMPETITIVE SET

GLOBAL REVIEW INDEX SCORES (GRI) 2025 YTD

citizen
rove B (LN

95.1% 88.8% 88.6% 92%

EDITICN  E8nTra - EIOft

Hahday Iﬂﬂ N HOTELS

88.9% 91.2% 90.8%

GRI - Global review index: independent online customer review agg
Data provided by ReviewPro: independent hotel reputation manage



BUSINESS MUDEL

LIFESTYLE
DESIGN

TRUCT owcost B8 H RETURN
CUNSTRUC“UN + UPERATlNG MODEL =¥ N OWNER'S

owned, Staffing is l 30/ INVESTMENT

dgddblby
developer

lower than traditional
hlbd




OUR
CENTRALISED
oERVICES

Increased GOP performance of 5-10%
In comparison to a standalone hotel.

' MARKETING

2D TG DATA
" SERVICE

ENGINEERING/

" PROPERTY

MANAGEMENT

FINANCE &

" PURCHASING

PRO/
LICENSING

HUMAN
RESOURCES

RESERVATIONS &
REVENUE
MANAGEMENT




WHY. WORK WITH

INV[[]T\}IEE[A:/ITENT OWNER AND ATTENTIVE,
WITH SENIOR OPERATOR NIMBLE AND

PERSPECTIVE RESPONSIVE

MANAGEMENT

INNOVATIVE
AND FLEXIBLE

IN-HOUSE DESIGN
& PROJECT TEAMS
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PROJECT

ROVE AL MARJAN ISLAND

TYPE

BEACHFRONI

NO. OF KEYS

441
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Dominated by ultra-luxury

branded residences or
affordable ones in remote
locations or not enough
value/amenity focus.

Branded residences with a
difference - design-led, active
lifestyle, and community-focused.
Central locations, with amenities
and apartments that are centred
around you.

THE AUBIENCE

A creative, active, and I
entrepreneurial new generation that
are priced out of the luxury property
market or holiday homeowners who
want prime locations at a

competitive price point.




WHAI
MAKES A
ROVE HOME? s

ROVE-INSPIRED DESIGN

COMMUNITY " RS )] woo-on seavices
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IMS, LOFTS

JUBAI MARINA
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HQ BY ROVE

HQ by Rove is the first hospitality-
led office space for sale - fully
furnished, smart-equipped, and
built with modular layouts for teams
of all sizes.

It's the future of flexible work,
designed as a community-first hub
where work culture evolves - not
just exists.

NIRRT



WHAT RQ BY ROVE
o [ANDS FOR

MUDULAR SPACES CUMMUNI S

eeeeeeeeeeeeee that brings: ‘\\. -
together ff t sly N

FULLY-SERVICED FULLY-FITTED
OFFICES & FURNISHED

for ultimate business
convenience spark action

CENTRAL LOCATIONS RUVE INSPIRED DESIGN

of 1t all effortles
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PROJECT

HQO BY ROVE MARASI BAY

TYPE

MODULAR OFFICES, LOFTS

NO. OF UNITS

3/0 UNITS

7 &/
/¥ /S

g L




ARE YOU READY TO #ROVE?

For development enquiries, please contact:
development(drovehotels.com

R O V L

HOTELS


mailto:development@rovehotels.com

