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LATEHECKOUT

Complimentaryill 2.00pm

SUSTAINABILITY

All of our hotelsareGreenKey
certified

&

THBAILY ‘ 24 HOUBHOPPING
-
&

All-dayurbanhangout Boutiqueconveniencestore

24 HOUBRYM

Fithnessroom,sundeckandpool

STORAGE

Selfserviceluggagelockers

WORKINBACES

Flexible creativehubsfor digital
nomads

LAUNDROMAT

24-hour selfservice
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MEDRUOTE

“A feastfor design- hungryeyes”
The TelegraphK

“An artsyboutiquehotelthatmixescomfortableliving
with eclecticworks of art”

Harper'sBazaarArabia

“Unlike anythingelseon offer in Dubai”

TheNationalUAE

“While Roveis technicallyathree- starhotel,it’s
abrandnewconcepttargetedo millennialsthatfeelslike the

hotelmatedwith a WeWorK’
Business Insidei@\

“Guestslove RoveHotelsfor their convenientocations funky
interiors,chilledambienceandgreat servicewhich havemade
thebrandone ofthe mostpopularin the city”

SleepeUK

“Unexpectediyhigh - endexperiencdor guests”
DezeelK




o0+awards

NEW CONCEPT OF THE YEAR
AHEAD ME Awards

“Thinkindifferently”
HSMAI ME

Hotel Tearf the Year
HospitalityExcellenceME Awards

TOP 10% OF PROPERTIES WORLDWIDE

Travelers’ Choice Award by TripAdvisor

MidMarketHotelof the Year
Leadersin HospitalityAwards

BestBudgeHotelBrand

Businesslraveller ME Awards

Sustainabld{otelof the Year
Leadersin HospitalityAwards

Hotel Desigof the Year
INDEX DesignAwards







O U I 2 MARKETING FINANCBBRCHASING

CENTRALI ;D SROLICENSING
S E RVl C E - T DATEERVICE LUMAESOURCES

IncreasedsOPperformancef5-10% ENGINEERMR®OPERTY m RESERVATEONS
in comparisorto astandalonéotel MANAGEMENT REVENUWANAGEMENT
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Sustainable

Hospitality
Alliance
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RoveCity Walk

flagship
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#stay



#DINH



#SOCIALI$E



#RELAi



#meetl



#Create |



Hlive



Are you ready to #rove?



	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	THE	ESSENTIALS 
	Slide Number 6
	BRAND COMPETITIVE SET
	MEDIA	QUOTES
	60+	awards
	BUSINESS	MODEL
	OUR
CENTRALISED SERVICES
	why	WORk WITH �A	MID-SIZED	GROUP
	Rovesters
	Sustainability
	Community Focus
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	#stay
	#DINE
	#SOCIALISE
	#RELAX
	#meet
	#create
	Slide Number 27

